
“Selling” The Modern House

Through text and images, the professional and popular press communicated the lifestyle 

advantages offered by the modern house. They depicted an environment in which 

SHUVRQDO�IXOÀOOPHQW�DQG��LQ�D�ODUJHU�VHQVH��WKH�ULVLQJ�SRVWZDU�$PHULFDQ�VWDQGDUG�RI�OLYLQJ�

was possible. These publications presented the house as a total package comprised of 

its architecture, furnishings – and most evocatively – views of its inhabitants enjoying 

their home. The advertisements were crucial in demonstrating the connection between 

building products and techniques and the proffered lifestyle. 

In order to better understand the promotion of the modern house through the press, we 

reviewed a wide range of journals. The list included professional and popular journals; 

DPRQJ�WKRVH�UHYLHZHG�ZHUH�7KH�$UFKLWHFWXUDO�5HFRUG��3URJUHVVLYH�$UFKLWHFWXUH��+RXVH�

DQG�+RPH��+RXVH�%HDXWLIXO��6XQVHW�DQG�3RSXODU�6FLHQFH��:H�IRFXVHG�RQ�DGYHUWLVHPHQWV�

that illustrated the modern house with particular attention to examples in California. The 

SUHVHQWDWLRQ�RI�WKH�KRXVHV�DQG�WKH�PDQXIDFWXUHG�SURGXFW�ï�ZKLFK�ZDV�WKH�SULPH�VXEMHFW�

RI�WKH�DGV�ï�YDULHG�GHSHQGLQJ�RQ�WKH�MRXUQDO�DXGLHQFHV��DQG�LI�WKHVH�KDG�D�QDWLRQDO�RU�

local distribution. Despite these variations, we were able to detect a number of trends. 

7KH�$PHULFDQ� SXEOLF� UHVSRQGHG� IDYRUDEO\� WR� WKH� PRGHUQ� KRXVH� RQO\� JUDGXDOO\� DQG�

VHOHFWLYHO\��'XULQJ�DQG�LPPHGLDWHO\�DIWHU�:RUOG�:DU�,,��WKH�DSSHDO�RI�WKH�PRGHUQ�KRXVH�

rested on two central goals: to brighten the interior by introducing more natural light, and 

WR�PDNH�URRPV�OHVV�FOXWWHUHG�DQG�IHHO�PRUH�VSDFLRXV��%\�PLGFHQWXU\��D�SXUHU�YLVLRQ�RI�WKH�

modern house was presented to the public; it incorporated new building systems employing 

steel and other industrial materials previously not used in residential construction. In 

UHVSRQVH�WR�VRXWKHUQ�&DOLIRUQLD·V�PLOG�FOLPDWH��VOLGLQJ�JODVV�GRRUV�EHFDPH�D�VWDQGDUG�

feature of the modern house; these allowed the living space to expand outdoors to patios 

that often included a pool and other attributes of leisure. 

7KURXJK�WKH�RSWLPLVWLF�ÀOWHU�RI�$PHULFDQ�DGYHUWLVLQJ�RQH�FDQ�GHWHFW�WKH�VRFLDO�FKDQJHV�

RI� WKH�����V��7KH� LPSDFW�RI� WKH�\RXWK�PRYHPHQW�²�YLVXDOL]HG� LQ�JUDSKLFV�DQG� WH[W�ï�

changed the appearance of the advertisements. Contemporary interest in the social and 

HQYLURQPHQWDO�GLPHQVLRQV�RI�DUFKLWHFWXUH�ZDV�UHSDFNDJHG�IRU�WKH�$PHULFDQ��FRQYHQWLRQDO�

products were presented in a global context, and appliances and other devices for the 

home were produced and advertised in naturalistic colors – golds and greens were 

particularly popular. 

%\� WKH�RSHQLQJ� \HDUV� RI� WKH�����V�� WKH� FRPPLWPHQW� WR� WKH�HQYLURQPHQW� DVVXPHG�D�

JUHDWHU�GHJUHH�RI�VHULRXVQHVV�ZLWK�SURGXFWV�GHVLJQHG�WR�PDNH�HIÀFLHQW�XVH�RI�QDWXUDO�

resources appearing on the pages of the popular press. This is also the period when 

postmodernism was prominently featured in the press; its espousal of vernacular and 

KLVWRULF�DUFKLWHFWXUH�LQÁXHQFHG�WKH�HGLWRULDO�FKRLFHV�PDGH�E\�WKH�MRXUQDOV��DQG�OLNHZLVH�

WKH�LPDJHU\�XVHG�LQ�WKH�DGYHUWLVHPHQWV��%\�WKH�PLG�����V��WKH�SXEOLF·V�DFFHSWDQFH�RI�

the modern house as the normative standard of contemporary living, could, in large part, 

EH�FUHGLWHG�WR�LWV�HIIHFWLYH�SURPRWLRQ�LQ�WKH�$PHULFDQ�SUHVV�


